Ipaic-nucm na pazmeujenue pexnamuvix mamepuanos no GRP ¢ ygpupe m/x "HTK"

JlanHbI# MpadCc-TMCT IEHCTBUTENEH U1 PEKJIAMHBIX A0roBopos 2026 roaa, 3aKi0uaeMbIX Ul Pa3MEIEHHs PEKIAMHBIX MaTepuaioB ¢ 1 siupapsi no 31 aexa6psi 2026 r.

Ilenb! yka3anbl 6 menze 6e3 yaera HIC (craska HIIC - cornacHo AeHCTBYIOMIEro 3akoHoaaTenbcTea PK)
CroumocTs ykazaHa 3a 1 GRP s ciota xpoHomeTpakem 30 cekyHA Ha ayautopuio 6-54 Kazakhstan Urban and Rural NET ppm panel K Research Central Asia

1. Ta6auua 6a30BbIX CTOMMOCTEH 110 THITY pa3MelLeHusl

Tun paayemgﬂuﬂ Pacyernas eauHuua NET Croumocts, KZT H';:l;]:::;ggq;:l‘;:)ﬂT . 5 TV MEDIA Advertising Agency
(DUKCHPOBAHHBIN 1 GRP 526 400 1,3 ’ r. AIMaTbl
I1aBAOLIKI 1 GRP 438 400 1,3 np. Anb-®apabu 5, 610k 1A, opuc 603
Tlpu pasMenieHHH B aIMATHHCKHX OJI0KaX K 0aBON CTOUMOCTH IpUMeHsieTcst Kodhduument 0,5 Tea.: 311 1439 /41
2. Tabauua c HbIX K03} TOB
Pa3mep cxkuaxu / Pasmep cxuaxu /
Mecsin Mecsiu :
Han6aBKu Ha6aBKH -~ Yr1Bepxaaro
SSHBapb -35% HIOJTh -5% il gpelﬁﬂn QU TVMedia Advertlsmg Agency"
eBpalb -25% aBryct 5% ‘b(.c",‘a'\'b' K183 a\
MapT 0% ceHTAOPh 30% ff vj\ WA"KEwa
anpeis 0% OKTSIOpb 30% WEKTEY;
Mai - 0% HOSIOPb. 30%
HIOHb ) -5% iekabphb 20%

3. CucremMa CKHAOK (CKHIKH PACCYHTHIBAIOTCS MOCIIEA0BATEIbHBIM BHIMUTAHHEM )

3.1. O0beMHast CKMAKA 32 GH/IXKET PEKJIaMOAATE/Ist (www.calculator.tvmedia.kzz

Ha NET Bromxer, KZT Ha NET Bromxer, KZT
= Pazmep cKuaKH = Pa3mep ckuaku

3 600 000 -1,0% 101 700 000 -45.2%
6 000 000 -7.8% 117 900 000 -47.2%
9 900 000 -14,4% 145 900 000 -50,0%
14 100 000 -19,1% 165 900 000 -51,7%
18 400 000 -22,6% 188 500 000 -53,4%
23 000 000 -25,6% 214 200 000 -55,1%
27 700 000 -28,0% 243 500 000 -56,8%
32 800 000 -30,3% 265 200 000 -57,.9%
38 200 000 -32,3% 314 500 000 -60,2%
45 200 000 -34,5% 342 500 000 -61,3%
53 100 000 -36,6% 373 000 000 -62,4%
62 200 000 -38,7% 404 000 000 -63,5%
71 700 000 -40,6% 442 500 000 -64,7%
81 000 000 -42,2% 481 900 000 -65,8%
91 500 000 -43,8% 524 800 000 -67,0%

3.2. CkuKa 3a npeaonjary

Tun npexoniarbi Ilepuon Pa3me2 CKHMAKH
MOKBAaPTATbHASL 1 Tpanm opu 3-4 mec -7%
IIOTYTOA0BAst 1 TPAHII DK 5-6 mec -15%

3.3. HanbaBka 3a nocronjary

Cpok OIIaTh! Pa3vep Hag6aBku
nocrormara ot 30 aHei 2%
nocTomIaTa oT 60 aHei 4%
nocTomara oT 90 aHeit 6%
nocroriara 6onee 120 aHei 8%

3.4. Cxuaka A4S pekiamMoaaTesisi, paHee He pa3meLluaBLuerocst Ha T/k (3a ""HoBoro kauenTa') - 5%. Ckuzka JeHCTBUTENbHA HA TIEPHO/ AEHCTBUS KOHTPAKTA.

3.5. AreHTCcKasi KOMMCCHSI IPEIOCTABIIAETCA:
B pasmepe 15% xommanusm-unenam LlentpansHo-AsuaTckoi Pexknamuoi Accoumnanuu;
B pasmepe 12% apyrum KOMIAHHAM.

3.6. Ckuaka 3a MeaMa-CILIMT BapbupyeTcs oT -1% a0 -25% (www.calculator.tvmedia.kz).
3.7. Cxuaka 3a coGmonenue KII -20% Ha4MCIAETCS €KEMECIUHO.
4. Cucrema HapbaBok (npumensertcs k croumoctd 1 GRP)

4.1. Cucrema Han6aBoK Uit GUKCHP 0 M I 0 TUIOB Pa3MENICHUs

pa3mep Haf0aBKH 3a OTCYTCTBHE KOHKYPEHTOB B O1oke +15%

pasMep Haa0aBKH 3a rapaHTHPOBAHHOE PA3MEILEHHE ABYX PEKIIAMHBIX POJIMKOB OHOTO OpeHa B omHOM 6y1oke +10%

pasMep HaxOaBKHU 3a YIIOMHHAHHKE B POJIMKE O BTOPOM peknamozarese (" aBoitHoe 6pennuposanue”) +50%

pa3sMep Hax0aBKH 3a MPOJAXKY PEKIAMHBIX BO3MOKHOCTEHN TeNekaHasna Ha ayauropuro W 45+ Kazakhstan Urban NET ppm panel (TRP) +7%

pasMep HaaOaBKH 3a MPOJAXKY PEKIIAMHBIX BO3MOKHOCTEH TENEKaHAJA HA Ay IMTOPHIO, OTIHYHYIO 0T 6-54 Kazakhstan Urban and Rural NET ppm panel (TRP), +20%

h

4.2. Cucrema Ha s ¢ I 0 THINA Pa3MEIICHU
pasMep HanbaBKH 32 MO3MIMOHUPOBAHUE CIIOTA NIEPBBIM W/WIIH NOCIEAHMM B PEKIAMHOM 6i10ke +10%
pasmep HanOaBKH 32 MO3HIMOHHPOBAHHE B BJIOKE CO BTOPOIO 10 MPEINOCIEAHEro MecTa +5%

4.3. Cucrema Han0aBOK Ul NUIABAKOLLEr0 THIIA Pa3MEIEHHS
pasMep Ha0aBKH 32 MO3HIHOHHPOBAHHE CIIOTA NIEPBBIM /WM TIOCIIEAHNM B PEKIaMHOM 6110ke +20%
pasmep Han0aBKH 3a TIO3HIHOHMPOBAHHKE B GIIOKE CO BTOPOTO [0 MpeAnocieaHero mecra +10%

5. llpumeyaHus:

5.1. BennuuHa 06beMHO#M CKHMIKH 33 OIO/UKET PEKIAMOJIATENs PACCYHTHIBAETCS apU(PMETHUECKH MTyTEM oxpymeﬂm 110 coThIX 1pH hopmupoBanuu 3assku B TV Media Calculator
(www.calculator.tvmedia.kz).

5.2. TOO «TV Media Advertising Agency» (TB Memua ABepTaii3uHr ADKEHCH) HMEET PABO OTKA3aTh B IIOCTOILIATE M/HIIM 3aITyCKE PEKIAMHOMN KaMmnanuu 6e3 100% mpenornaTe!.

5.3. 3a4eT cTOMMOCTH (PHKCHPOBAHHOIO H IUIABAIOIIETO THIOB PA3MEILEHHUs 32 OTYETHBII IEPHOA IPOM3BOUTCA HA OCHOBE MPOrHO3HBIX WM (GAKTHYECKHX PeTHHIOB 6,10K0B. Bbibop THma 1orosopa c
3aKPBITHEM 10 (PAKTHYECKUM JTAHHBIM BO3MOYEH JIHIb IIPH 3-X MECSYHOM U G0JIee EPHOJE Pa3MELIECHHS.

5.4. B cyyae BpIGOpa pacueTa 1o MPOrHO3HBIM PEHTHHIAM 3a4€T CTOMMOCTH Pa3MEILEHUs OCYIECTBIAETCS ¢ MOrPELHOCTBI0 B 15,00%.

5.5. 3a4€T CTOMMOCTH Pa3MEIEHHs TOTBKO 10 NPOrHO3HBIM PEHTHHIaM GI0KOB OCymecTBeTes (1) MPH Pa3MEIEHUH B HEAKTHBHOM MeCsLE, (2) MPU CPOKe AEHCTBUSA IOTOBOPA MEHEE TPEX MECALEB, (3) B
TIOCIIETHHH MECSLL PA3MEILCHHA.

5.6. B ciyuae, eciu XpoOHOMETPaX PEKIIAMHOTO POJIHKA He KPATeH 5 CeKyHAam, TO PacyeT CTOMMOCTH PEKIAMHOM KaMIaHHU Oy/eT IPOM3BOAMTBLCA Ha OCHOBE XPOHOMETPAKa PONUKA, OKPYTJIEHHOTO B GONBIIYIO
CTOPOHY JIO YHCJIa, KPATHOTO TATH.

5.7. Ipu pacueTe GakTHUECKHX PEHTHHIOB, 3HAYCHNUs B MHTepBade 0 - 0,1% npuxuMatotcs pasHbiMHU 0,1%.

5.8. TOO «TV Media Advertising Agency» (TB Mezma A/iBepTaif3unr AKEHCH) OCTaBIIAET 3a COO0I IPAaBO CKOPPEKTHPOBATH 3asBJIEHHbIH 00bEM GIO/KETa Ha pasMemieHue B prime-time (¢ 18:00

110 24:00 4yacoB).

5.9. Pasmep 1 BO3MOKHOCTb MPEOCTABIICHHs JOMOIHHTEIbHOM CKUIKH SBISETCA MCKTOUHTeNbHbIM paBoM TOO «TV Media Advertising Agency» (TB Menua AnsepTaii3unr AmkeHcH).

5.10. TOO «TV Media Advertising Agency» (TB Meaua AnpepTaii3uHr AJUKeHCH) OCTABIAET 32 COOO# PaBo B JM000H MOMEHT yTBEPAUTH HOBBI MPAHC-THCT VIS PEKIAMHBIX 10TOBOPOB.



